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“Private Line” integrates the text of your choiceB&x packaged by hand in Brussels

This is SCABAL

Luxury likes contrasts

Scabal cultivates luxury in its own way. Uniquelycompany that juggles cloth and clothing,
and which maintains a genuine family structure hewéh its 600 employees worldwide. Luxury
likes contrasts, especially when they are well vmove

The story begins in Brussels, in 1938, with a barhful of high-quality fabrics, travelling the
streets from tailor to tailor. Today, the processtill the same, the only difference being that th
cart has been replaced by highly sophisticatednat@®nal transport companies. From humble
origins, the company has become an internatiomatipwned supplier of luxury fabrics, with
more than five thousand different articles to cleofsem at any time and new collections
containing over 500 additional designs coming mairg season.



Scabal has also become a producer of mens readyaQ made to measure, and hand made
garments. A full range of accessories (ties, shidts, knitwear) is also on offer. Scabal is not
afraid to see things on a grand scale. It develap&lirope, before investing in the American
and Asian markets in the 1970s. Scabal is now avigilin more than sixty countries, but is still a
company with a family feel to it — despite its 68@ployees around the world — in which
employees still describe the Chairman as "Fath&sén”.

At Scabal, the human hand still reigns supremenBv¥orkshire’s machines do the weaving, it
is still people that who manipulate and controhth®epending on the season, up to 800
individual lengths are cut, packaged and distrithataily from the Brussel's headquaters to the
world’s leading tailors, retailers and designers.

The most prestigious ranges are even individuallykpd and presented in luxury boxes, along
with their certificate of authencity, signed by Bhairman himself. Everything is done in-house.
Scabal is one of those companies that takes clodthe process from A to Z - not far from the
fabric stocks, a few floors above, Scabal's paakggs hand assembled. The labels are printed,
embossed or hot-gilded. The fabrics are brougldtteg, again by hand. The hand is everywhere,
and it is here that the company’s strength is raetent. Though it is the hand that cuts, that
weaves, the eye plays an equally important role. machines may roll and unroll the fabric, yet
it is the eye that ensures complete quality-contr@tre by metre, across the whole width, for
every fabric and every roll. And it is the eye thhecks the garments individually at the end of
the chain, before they are sent to their futureewn

It is this combination of eye and hand that makesdifference. A Scabal garment is a genuine
made-to-measure item. The personalised garmenthe &ore of Scabal’s success. There are no
fewer than eighty possible options for a jacket tadser, from the cut itself to all the detailatth
make the suit unique : special pockets, open bltties, topstitching or personalised embroidery
for a monogram. The customer designs his suit Hffrese Gregor Thissen, Scabal’s CEO,
explains : “The customer is his own designer. Halased at the centre of the creative debate, but
it is the behind-the-scenes work that makes thegpalisation possible”.

Though factories are normally associated with npassiuction, Scabal has created a unique
production facility whereby the garments are madeuo individual basis. Here too, the eye and
the hand play a key role.

A.M.
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View of Huddersfield (England)

The Scabal group across the globe

In Brussels, Scabal deals with all their internagilcorders, marketing, logistics, accounting and
human resources. All the stock of fabric is hel@mmssels, where Scabal also has its own
printing facility.

Scabal has production facilities in Saarbrickerrifizay) for the Ready-to-Wear and Made-to-
Measure collections, and in Italy for the Accesdorg.

Most of Scabal’s fabrics are produced in it's owifi fncated in Huddersfield (England), a town
long-famous for its weaving tradition.

A worlwide network of subsidiaries and independagents handle the sales and distribution of
fabrics and garments.

J.D.

Integrated process
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The manufacture of a made-to-measure Scabal spibgmevery European section of the group.
Each stage is of the utmost importance — this i 8¢abal has establishedan international
network, in which each department specializes m amea of expertise, all of which combine to
complete the garment.

1. Gentlemen of taste who are eager to acquireababmade-to-measure suit can visit one of the
400 outlets around the world that carry the Scatmk. Here, under the watchful eye of a
clothing specialist, the customers may choose tiefabric, lining, buttons and other
personalised features that will make the garmeiguenand perfectly match the desired image of
its wearer.

2. The customer’'s measurements and personal chaiegben sent to Brussel’'s headquarters,
where the order is processed and the fabric cut.

3. The cloth, as with most of the 5,000 fabricedtl by Scabal, will have been woven in
England, in their Huddersfield mill. Here, the d¢safien work the fabrics like goldsmiths, in an
atmosphere where know-how and innovation always ga&d-in-hand.

4. The fabric then travels onward to Germany, whieeeSaarbricken craftsmen assemble them
with unrivalled precision.

5. From Germany, the garment is then sent to temer via the Brussel’s logistic centre. So,
only three to four weeks after the first in-storeasurement, the customer is invited to try on his
made-to-measure suit.

J.S.
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SCABAL NEWS

N° 12, Savile Row



“N°12” Garment by Scabal

The world’s most prestigious tailors are locate®avile Row, London, a street strewn with
legends and captivating anecdotes.
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Scabal is pleased to announce the creation oRNit$2” Collection, a premium range of garments
handcrafted according to the strict bespoke-taitptraditions of “The Row”. The launch
coincides with the refurbishment of Scabal’'s Lonflagship store, located at number 12, Savile
Row.

Above all, it's British No doubt that Phileas Foggho lived at number 7, would have done all
his clothes shopping at Scabal and, as the payétteman, would have worn “N°12” with

pride. The hero of Jules Verne’s “Around the Wan@0 Days” would find complete

satisfaction at Scabal, such are their effortsatsfy customers, who value detail and are driven
by a constant search for perfection. An eminent beamof the famous Reform-Club, Mister
Fogg was known for his refinement, his taste favet, but also for his rigour. The story tells that
his servant James Forster was dismissed “ for imgnigim water for his beard that was heated to
84 degrees Fahrenheit degrees, instead of thegequ®6 degrees”. As a replacement, Fogg
engaged a young Frenchman named Jean Passepatont,he instructed in the fine art of
English etiquette, of which Fogg was a master.

So, if our dear Phileas was indeed English etigysgtrsonified, it seems highly likely that Scabal
would also have been his trusted companion. Ind&edexceptional quality of Scabal fabrics is
the foundation of a clothing collection intended gentlemen who like contemporary elegance



and can recognise quality. In this context, theitails to be cherished. The fabric collections
have long-since been imported from Great Britainthvihe passing of the years, the English
style has seen many adaptations in its evolutianit@mre modern style, without ever forgetting
its elegant roots.

The new line, “N°12” represents this trend perfecilradition re-examined and modified
according to today’s taste. The Autumn-Winter 07488son announces the launch of “Scabal
N°12”, a line of top-of-the-range garments, whittesses the importance of tradition.

Scabal CEO Gregor Thissen presents “N°12” as ‘dhest addition to the Scabal range”. He adds
: “Our wish is to combine our unequalled traditmirfabric with the originality of the hand-made
garment. The principle idea was to create a veggtigious range that blends modern comfort
with traditional elegance. We paid particular atitemto the presentation of the “N°12” garment
in order to highlight its exclusiveness.”

Matthias Rollmann, Director of Finished ProductSeabal, agrees : “We attach the greatest
importance to details and finish. These are twmel#s that are characteristic of the noble
tradition of hand-made clothing - for example th#tbns are double-stitched, first with cotton
thread, then with silk. The armholes are sewn gitched by hand so that the shoulders and chest
keep their shape, with an elegant aspect thattaryl-made clothing provides.” Rollmann
continues : “Cut by hand, the Scabal “N°12” garnféstthe shape of the body to perfection. The
soft shoulders contribute to the silhouette’s redfiient. All sections of the garment, even those
hidden from view, are prepared and put togethdrdnd. The inter lining is made of layers of
cameland horse-hair, pre-washed to guaranteedbditst of the garment. All of these
components contribute to the comfort, lightnesseledance of the garment.”

It is my “N°12” | Personalisation is at the heaftSzabal. And the “N°12” Collection is no
exception. Jackets, trousers, waistcoats and eoatsvailable in many different styles.
Moreover, the “Scabal N°12” garment is availabléhwiour choice of lining and buttons, your
name embroidered in the lining, open buttonholesraany other personalised options.
According to Gregor Thissen: “Given the artisaratiune of the manufacturing process, a “Scabal
N°12” garment’s creation is spread out over six kge@ waiting period that we intend to
maintain in the interest of the garment’s qualitiis is the price of excellence and the
excitement of anticipation.” Equal in terms of edege and comfort, a “N°12” garment is perfect
for both the mature businessman and the young nitArrefined taste — it's the ultimate man’s
suit.

Savile Row revival

Scabal’s flagship store re-opened its doors ataM&SRow on 2 April of this year, and
welcomes clients in a relaxed and elegant envirariyme which contemporary design and
tradition work in perfect harmony.

Neil Hart, Sales Director for the UK market, spakelusively to Bespoken.

Bespoken : The new look for Scabal’s London staiaaided with the launch of the N°12 line.
When did the two projects come together in yourch#rNeil Hart : We wanted to give the

flagship store a makeover for some time. We alsotehto use the store to communicate more
effectively what Scabal stands for — modern Britistury — and for that reason some slight re-



designing and new merchandising was required. Gghr to have a superior, hand-made garment
line was also in our minds for some time, so it mmadnse to try and combine these two new and
complementary projects. Through good organisatod, a good deal of luck, we managed to
achieve it !

What were the main areas of the shop designees Bri

We wanted to create a warm, friendly and luxuriengironment to showcase our complete range
of products — from cloth through to garments, alaily some of our accessories. At the same
time, we wanted to send out a very clear signataimnat Scabal stood for, namely modern,
British uxury. We insisted very strongly that th@aur, materials, furniture as well asthe overall
feel of the store, needed to reflect this.

How long did it take ?

It took several months to identify the right shasidgners. We spoke with a number of leading
companies and asked them to submit their plansdpconsideration. Once we had selected the
company, things moved quite quickly. We saw theBnussels and | met everal times in London
to go over the plans for the project. There wese ahuch emailing and phone conversations. The
physical work took around three weeks, with a whastay of builders/painters/ electricians
working 24/7. The speciallymade furniture was piatlioff-site and brought in at the end when
the major construction works had been completed.

What was the public’s reaction to the new look ?

Savile Row can be quite a daunting place. We watatgulovide a relaxed and informal
environment, yet at the same time provide a highbfessional and attentive service. We
deliberately keep both double doors open, evenitew to entice customers to come and look
around. A key feature is the sitting area in thetigeof the store, where we like to feel that a
conversation can be enjoyed between our salessstdfthe potential customer, to find out
exactly what his needs are and where perhaps Scabdielp. For those customers who prefer a
little more privacy, we have created a separatergtin at the back of the store. So far, our loyal
customers have warmly welcomed the change, butave hlso seen a new breed of shoppers
visiting our store, which is very encouraging foe future.

Any events planned to celebrate this re-opening ?

Currently we are going for a “soft” relaunch, thbuge have plans for a number of small,
intimate events in-store for a select number of é&eigting and potential clients later in the year.

How important is Scabal to Savile Row ?

Scabal has actually been on Savile Row for ore 4fayears and it was in 1991 that its then cloth
showroom became a fully fledged Scabal flagshipestBcabal has supplied, and indeed
continues to supply, the leading tailors on SaRitev, such as Henry Poole , Gieves & Hawkes,
Huntsman, Anderson & Shepherd. They often bringnts to our store, since we have the
complete Scabal cloth collection available, in &#ddito a number of cut lengths of cloth in our
more expensive fabrics, such as Gold Treasure@ambmnd Chip. Scabal is seen as one of the
main players on the Row, not only because of agstip store, but also through our Scabal
cloth bunches that are highly visible in all of #&ablishments on Savile Row. Our presence on



the Row clearly underlines our origins and ourcttaent to British style and fashion. The
“N°12" range is exclusively available in 12 citi@®rldwide : London, Hong Kong, Moscow, St
Petersburg, Astana, Maastricht, Den Haag, Rottertétamburg, Berlin, Niremberg and
Bucharest. In the coming months, more stores wilatding the “N°12” range.

For more information, go to www.scabal.com

J.S.

“Scabal has actually been on Savile Row for moas #0 years”
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SCABAL ACROSS THE WORLD

Harry & Larry



In 1954, Harry Rosen and his brother Lou openecaswear store in Cabbagetown, Canada,
with only $500. 53 years on, Harry Rosen is novéatbre operation across the country and is,
quite simply, where gentlemen of good taste gook their absolute best.

A tradition passed from father to son, with rematkgparallels to the Scabal story... Harry’s son
Larry was appointed Chairman and Chief Executiviec®f in 2000, having worked his way up

in the company for more than 20 years. He foundesbme in his busy day in Toronto for a talk
with “Bespoken”.

Bespoken: Larry, what was the dream that droveyHamd Lou back in 1954, armed only with
$500 ? Larry Rosen : The story of how the storeahdg now legendary — they faked it, stacked
it full of boxes, made the store ook full, whildls®y the concept of made-to-measure clothing.
But, right from the beginning, Harry never faked philosophy, which was about servicing
customers, understanding and then satisfying tiesds. It was, and still is, all about good-
quality clothing to complement who you are — maglkereasure, well-advised good-looks is why
we now have a € 150 million annual turnover.

What can the gentleman of good taste expect fremiato your store ? We're talking about
assisting men to develop a confident personal imageu come in, we offer you the right stuff,
and we stand by it. You leave Harry Rosen happk watur look, and we’re happy. Harry Rosen
organised two fund-raising runs in spring 2006T@monto and Vancouver, in support of prostate-
cancer research. Can you tell us a little abostZhiVe believe that a company such as ours
should always give back to our community, so wesatied with our associates, asking how they
felt we should “ive back”. We decided that, as we @edicated to gentlemen, the under-funded
area of prostrate-cancer research needed our $uppod the run-offs we organised have raised,
to date, around $1,500,000, and the donations &eeying in, to fund research progress which is
very, very important.



You use many Scabal fabrics in your range — a wgrkelationship that you're obviously
comfortable with ? Yes, we do a lot of Scabal bess+ we have tremendous respect for the
company, as we believe that their values and cutsagd in hand. Our customers appreciate the
enormous variety of luxury fabrics offered by Sdabhéong with their unique collections, such as
“Summit”’and “Tribute to Dali”. In fact, several yesaago, we organized a succesful Dali event in
a number of our stores throughout Canada, whemneve able to show a number of the originals
that Scabal had kindly loaned us. | believe thatwas the first time that the pictures had been
shown outside Europe. Although your father Hargpped back from day-to-day operation of the
company in 2005, he is still very much involvedeaecutive chairman in an advisory role.

Do neither of you plan ever to retire ? When I'ma&bmy father now is, | hope still to be
working in an advisory role too, perhaps to my diree sons. | just hope that | am able to do as
wonderful a job as my father did. So, we’ll see...

For more information on Harry Rosen, go to www.jarsen.com
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Wool runs in THE blood

The art of fabrics by Scabal

The comfort of super-fine wool, the softness ofhrasre and the elegance of silk. The seduction
of the one-off design and the allure of subtle aolé\t Scabal, the art is in the fabric from which
the garment is born.
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Scabal has been a pioneer with regards fabric atiav

In the beginning, there is the raw material. lthis comfort of natural fibres that still inspires
elegant wardrobes. The art of weaving is abouufioly and understanding the subtlety of the
mixtures - silk, mohair, cashmere, wool, etc. THework begins with the colours, a never-
ending story.

At Scabal, fabrics are born that bear its namegisymous with prestige and quality. They're
used by the world’s leading tailors, retailers dedigners.

Scabal has been a pioneer with regards to fabmmvation. Early on, Scabal understood that the
most interesting evolution as regards fabrics tagheir increasing lightness. Scabal was the first
to distribute and promote the famous Super 10Qipe5120’s, and Super 00's as well as other
fine wools. This grading system refers to the fesnof the wool fibre. Recently, Scabal has
launched “Summit”, a Super 250’s, woven with the'ldis finest wool. This cloth is produced
according to traditional artisanal methods in S€almavn mill in Huddersfield, England. At the
end of the production process, the Summit Collecisagiven a special “paper-press” finish,
which further increases its comfort and splenddtiiScabal, the quality of the materials and the
creative design are the foundations of the garment.

—_——

As good as gold

Famous throughout the world, Scabal is a purvefarternational style and elegance that has
invigorated the male wardrobe. Scabal providegp#réect combination of made-to-measure and



ready-to-wear garments. A universally recogniselll skven by Hollywood stars, who

frequently order their garments using Scabal, mi@aar, the cloth worn by Daniel (007) Craig,
in Casino Royale. It should be noted that the fasrepy On Her Majesty’s Secret Service,
created during the Cold War by lan Fleming, hasiicstatus. Copied, parodied, caricatured,
James Bond nevertheless remains a reference goiagards male elegance. Without doubt, the
most coveted male image on the market !

Today, the Scabal label, with a flagship storelf@nfamous Savile Row, Mecca of British
elegance worldwide, is associated with the wontdisst prestigious establishments, and is
pushing back the limits, with increasingly refinfadbrics.

Within the Scabal collection, one discovers exaerati fabrics, such as “Gold Treasure”, and
“Diamond hip”. Another contains the mystical “Lajiazuli” stone, without forgetting, of
course, a unique wool-mohair blend that's ultrafiSome years ago, Scabal bought a
remarkable bale of mohair wool n South Africa. Unbiedly the finest, most expensive mohair
ever, it was baptized “Kharisa” by Scabal, whichame “exceptionally soft” in Bochimane. This
wool (a combination of Super 180’s and mohair) owogen provides an exceptionally soft and
luxurious fabric.

These exceptional qualities were obtained via dgsrgenetic selection of goats over 100 years,
with the South African climate and nature providihg rest. More recently, Scabal launched
“Gold Treasure”, a Super 150’s 22-carat gold threadde from an exceptional Australian
merino wool. A unique collection, heavily promoteal the Gulf coast by Luis Miguel, the most
famous Latin American singer who has sold 50 millédbums and won seven Grammy Awards.
Clearly, this entertainer also adores “Diamond ChapSuper 150’s and silk combination,
containing diamond fragments that are sprinkled the wool after washing and combing. The
fabric obtained is remarkably light and visuallyding.

Also waiting to be discovered is “Yangir”, a fabtltat's even softer than cashmere. This
precious cloth takes its name from a wild goat tives in the mountains of Mongolia, Turkestan
and Nepal. Its wool is of an exceptional softnaesgl is extremely rare — with its production
barely exceeding a few hundred kilos per annum. ' Godden Fleece’ of the 21st century.
Cashmere also comes from the undercoat of a gaglivks in the Himalayas. It continues to be
the focus of all desire, a fabric from which thegeheering provides only limited quantities.

The cashmere that Scabal has chosen for its “Rasfi@odiection, has passed through a rigorous
selection process, in which only the longest filaasretained, in order to produce a light fabric.
This 100% fine-combed cashmere is ideal for nauedégant jacketing, be it for summer or
winter. Scabal pushes even further the luxury carepbby allowing you to personalise your

own individually made length of cloth. The “Privdtme” collection integrates the text of your
choice, for example your name, and the text is wa&a discrete stripe. What could personalise
a suit more than having your name written into aevgent ? The possibilities are endless...

In spite of its international dimension, Scabal\wsdow important it is to remain true to offering
a personalised product and service, whether itid@ntheir cloth or garment collections.

R.B.






